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6.1 Increase our international
student revenue.

Lead acquisition for diversity

A digital strategy aimed at improving UQ's
acquisition of prospective international
students through targeted digital marketing
campaigns progressed through its second
year of implementation in 2019. This three-
year strategy will see increased campaign
activity in key diversity markets and is
aimed at raising brand awareness of UQ and
its programs, particularly in Singapore and
Canada in 2019 and Vietnam and Indonesia
in 2020. It also aims to generate prospective
student leads for nurturing through to
enrolment, with a shorter lead time from
enquiry to application. The campaigns
promoted a diverse range of programs to
spread the international student enrolment
base across di erent study areas.

International students
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